This study was conceived as an attempt to explore the entrepreneurial intentions of management scholars with the objective to ascertain the contribution of selected variables in shaping and defining the entrepreneurial intentions of these students. For the same reason, Shapero's model for explaining the entrepreneurial intentions was applied on the students studying the management program in a business school at Ahmedabad. The model was based on three fundamental variables as perceived feasibility, perceived desirability and propensity to act. Data collection was made through a questionnaire and analyzed for descriptive statistics and partial least squares regression analysis using SPSS. As the study was primarily directed towards the students pursuing management program, important conclusions pertaining to the entrepreneurial intentions of these students were drawn using Shapero's model as the key premise. Among the three independent variables, perceived desirability was identified to have significant contribution to the entrepreneurial intentions followed by perceived feasibility. The study indicated that students were enthusiastic about becoming entrepreneurs and believed that being entrepreneurs positively brings in a larger sense of gratification. A course on entrepreneurship with specialized modules if introduced, is expected to create interest and develop their attitude towards business. These modules would also enhance the entrepreneurial skills of the students.
Introduction
Entrepreneurship, as the term is generally understood, is venturing into a busiHow to cite this paper: Ranga, V., Jain, S. tures, actuated by their business acumen and risk taking propensity. Entrepreneurship in essence, is capitalizing upon an innovation and accordingly deploying essential resources to undertake a business endeavor, assuming the allied risks and rewards. Entrepreneurship is characterized by the astute and readiness to anticipate and address the risks that accompany these opportunities.
The challenges in terms of market uncertainties, regulatory obligations and financing quandaries serve as major bottlenecks. Steering through the tests and trials of the market, addressing the bureaucratic glitches and responding to the unrestrained dynamics of global business environments, demands high level of endurance and risk taking ability. Ambition, enterprise and providence drive individuals to embark upon entrepreneurial initiatives, as the prospects for drawing one's identity as an achiever, being one's own boss and above all, making wealth, serve as catalysts to the entrepreneurial intents. At the same time, the potential downside of losing on multiple fronts compounds the vulnerability, as not all entrepreneurial ventures are destined to become success stories.
Despite all risks and liabilities, Entrepreneurship is vital to the socio-economic health of any country. Entrepreneurs serve as the drivers for a prospering economy, and the contribution is manifold. Entrepreneurial activities stimulate socio-economic development through multiple channels, be it in terms of innovation that leads to enhancing the quality of life for larger public by means of superior products and services, creating job opportunities at various levels and above all contributing through wealth generation. Entrepreneurial initiatives invite public investment and in turn maximize the wealth for larger set of investors. With the establishment of these businesses and industries, particularly in semi urban and rural areas, the fundamental infrastructure and public services witness enhancement, leading to inclusive growth and improved standard of living.
In larger context, with the increase in Total Entrepreneurial Activity (TEA) Index of a country, there is a proportionate growth in gross national income, self-sufficiency and above all, minimization of dependency on imports. These establishments invite investment and employment opportunities, serving a larger purpose. The Government in recent times has repeatedly acknowledged and emphasized on the much significant role of entrepreneurs and entrepreneurial establishments in the overall growth of the country. Entrepreneurship is vital for the sustained, scalable and inclusive growth of economy. For the same reason, several promising initiatives like Make in India and Startup India have been ambitiously launched and aggressively promoted. For a fast developing country like India, fortified with population in the range of 25 to 35 years has the potential and possibilities to capitalize upon the energy, enthusiasm and innovativeness of With the key objective to identify the entrepreneurial intentions of the students in line with the Shapero & Sokol model of Entrepreneurial Intentions, a set of students pursuing management program at one of the prominent institutes in
Ahmedabad was selected for this study. The students at this institute included the ones in the 2 nd year of their management education, notably at the critical juncture of decision making as to whether take up entrepreneurship as career or opt for placement with any company. This has helped to ensure whether they possess entrepreneurial intentions or lack of any such intentions was expressed genuinely. 
Review of Literature

The Shapero's Model
Shapero's SEE model assumes that to start any new business or new venture, two components are very important, first the person proposing to do the business should have entrepreneurial intentions, termed as "credibility" and second that a new business or new venture requires some "event". It requires some extent of feasibility, desirability and propensity to act on the business opportunity [12] .
As depicted in Figure Shapero's model assumes that the entrepreneurial intentions require the potential for a specific activity to exist before its displacement, either positive or negative and inclination to act after the displacement [13] .
Any entrepreneurial event is a combination of credibility, perceived feasibility, perceived desirability and perceived propensity to act. Shapero revealed that the behavioural intention formation is highly dependent on the perception of individuals towards entrepreneurship, actual business venture, and deliberate choice of a business option.
Entrepreneurial Venture Credibility: Shapero's model deals with the importance of persons' overall assessment pertaining to the credibility and propensity to perform a specific behaviour. As mentioned earlier, the person's intentions are mainly dependent on two factors credibility and propensity to act. The antecedents of credibility and propensity to act affect the behaviours towards entrepreneurial intentions or the actions of creating a business venture. The Shapero model accepts the case where an individual perceives creating a new venture as feasible and desirable and thus credible and such perceptions are likely to create intention to do business or start new business venture [14] .
Perceived Desirability: In the context of Entrepreneurship, Perceived Desirability is the extent to which individuals find doing business is an attractive choice and is depicted by their desire to perform that behaviour in order to achieve the goal [2] [5] . It acts as a motivational factor that transforms attitude into entrepreneurial intentions [15] . Favourable attitude justifies favourable perceptions towards the specific behaviour of becoming an entrepreneur and the perceived desirability is related to Ajzen's attitude and subjective norm variables. In this case, social background, cultural and traditional influences, family, relatives and friends can influence the perceived desirability for entrepreneurship.
Perceived Feasibility: In the entrepreneurship context, Perceived Feasibility refers to the attitude of the individuals towards the feasibility of the specific behaviour required to become an entrepreneur. It also reflects the attitude regarding the persons' potential to do business in the form of competence [5] which is in line with Azjen's theory.
Propensity to Act: It is the personal disposition to act on individual's decisions that reflects willingness and intentions. Propensity to act is from the significant efforts of individuals and their desire and willingness to perform a specific behaviour that is starting a business venture [2] [5].
Krueger et al., [8] attempted to consolidate the theories of entrepreneurial intentions by testing both the theories, TPB and SEE; however attempt was not made to integrate both. Krueger [16] argued that attitude variable in the TPB model encompasses the idea of perceived desirability in SEE model, the subjective norm corresponds to desirability and feasibility and perceived feasibility represents perceived behaviour control. by the entrepreneur, and most importantly the conscious decision to exploit the opportunity. Contrary to this, Krueger [8] argued that it is the individual intention to identify or lay hands on the opportunity, but the entrepreneurial process tends to be an individual's idea or plan. Hypothesis 3: Positive impact of Propensity to Act on the management student's entrepreneurial intentions.
Methodology
Taking 
Data Collection
A structured questionnaire was designed as the main tool for data collection in the study. The first part of the questionnaire was to get the demographic characteristics such as gender, age, stream in graduation, specialization in MBA, whether they possess any experience and if they come from the business family. Descriptive Survey design was used to collect the data. The target population for the study comprises of the students pursuing management education, both senior and junior batch students, thus the sample accounts to 125 students. The demographic characteristics of the population are given in Table 1 .
Demographic Analysis of the Sample Population
The population consisted of 66% boys and 34% girls with 25% in the age of 20 -21 and 54% in the age of 22 -23 and others above 24 years of age. Out of these, 78% of the students have come from commerce background and 16% were engineering graduates. In all, 46% of the students have selected Marketing as their specialization in the program and 43% opted for Finance specialization and others were from HR and Operations specializations. It was identified that 80% of the students did not have experience and 57% students have come from business families.
Results & Discussion
The data was analyzed using SPSS package and the results are discussed in the following headings:
Descriptive Analysis of Independent Variables
The study was to investigate the level of agreement of the students for the statements Table 2 indicated that the respondents have shown interest that if opportunity and resources are available, they would like to be entrepreneurs ( X = 3.82). They also strongly felt that being an entrepreneur gives them great satisfaction as indicated by the mean of 3.71.
They are excited to become the entrepreneurs ( X = 3.54) and consider that being an entrepreneur, they have several advantages ( X = 3.30).
The results in Table 3 indicated the extent of agreement of the respondents to the statements pertaining to the Perceived Feasibility of being entrepreneurs. It indicated that students have strongly agreed that it is enthusiastic to take up entrepreneurship as their career ( X = 3.85) and they also felt and agreed that trust of their family or friends in their ability, whether they can be successful as an entrepreneur is important ( X = 3.66). They have also expressed that they would like to have complete control over the situation once they start their own business venture ( X = 3.53). It was also found to be in agreement to a significant extent that they had the knowledge and complete practical details as to how to start their own business ( X = 3.48).
The study was conducted to find out as to what extent the students would carry out the behaviours to start their own business ventures ( Table 4) . Majority of the students were in agreement only to a moderate extent for the operations, expansion, research and innovation. However, it was felt by few students that introducing products regularly for customers will develop their business to a great extent ( X = 3.18). It was shown that bringing in the latest processes and systems into production will enhance their business to a great extent ( X = 2.78). Research and development has been found to be important to a great extent to develop new products and services, and in turn to grow the business ( X These results are in alignment with the studies conducted by [16] . It established the fact that with the lower extent of predisposition to act, the entrepreneurial intentions were not likely to develop and the sole predictor of entrepreneurial intentions will be perceived desirability.
Descriptive Analysis of Dependent Variable
The dependent variable, Entrepreneurial Intention was measured with four items. The results from Table 5 indicated that majority of the students were willing to make their efforts to the maximum extent to be successful entrepreneurs ( X = 3.83) and all of them had shown determination to the highest degree ( X = 3.78). They were all willing to take up entrepreneurship as their career with a mean of 3.50 and eventually achieve their goal.
Scale Validity and Reliability Analysis
Reliability and Consistency test using Cronbach Alpha was subjected to analysis before examining the relationships between the Shapero's model and the entrepreneurial intentions. The Cronbach alpha coefficient for the complete set was 0.835 and for independent variables, it ranged from 0.874 to 0.917 of the questionnaire, which indicates high internal consistency and alpha was above 0.7 as recommended by [18] .
The Skewness and Kurtosis (Table 6 ) was measured for both dependent and independent variables and were found within the normal range [19] . Significantly high positive correlation was found between the dependent and independent 
PLS (SEM) Regression Analysis
Data was analyzed for Partial Linear Squares Regression Analysis to find out the relationship between the independent variables Perceived Desirability, Perceived
Feasibility and Propensity to Act against Entrepreneurial Intentions among the students pursuing management program.
Results from Table 7 , latent factors explain the percentage of variance accounted for by the independent variables. For latent factor 1, 85.5% variance is explained by Perceived Desirability (first independent variable) and 86.6% by the entrepreneurial intentions (dependent variable). In the second and third factors, the variance explained by X and Y are lesser. Hence the first model of factor 1 explaining X and Y relationship, which has higher variance explained, can be considered. Taking all the factors into account and constant at zero, the entrepreneurial intention is 0.714. With all the independent variables at zero, a unit increase in Perceived Desirability will lead to 0.334 increase in the entrepreneurial intentions; a unit increase in Propensity to Act will lead to 0.21 and a unit increase in Perceived Desirability will lead to 0.612 increase in entrepreneurial intentions respectively, which is an indication that Perceived Desirability and Perceived
Feasibility have greater influence on the intentions of the students. Propensity to Act does not have much influence on the entrepreneurial intentions which is in agreement with the study conducted by Krueger. Table 9 shows the importance of TPB constructs in a given factor. In all the latent factors, Perceived Desirability has the highest value (1.068) followed by Perceived Feasibility and Propensity to Act.
The relationship between variables and factors is given in Table 10 . Results infer that perceived desirability, perceived feasibility and propensity to act and entrepreneurial intentions have positive relationship with factor 1 and similarly with factor 2 and 3 respectively, whereas the propensity to act has a negative relationship with factor 2 and 3.
Conclusions
The study was set out to analyze the entrepreneurial intentions of the students pursuing management program at a business school in Ahmedabad with the application of the Shapero's Model of Entrepreneurial Intentions as the basis. The independent variables viz., perceived desirability, perceived feasibility and propensity The descriptive analysis of data indicated that the students had shown greater interest in becoming entrepreneurs and the career of entrepreneurship was perceived more attractive by them, by virtue of the potential advantages to them.
The idea of being an entrepreneur gives them lot of satisfaction as they believe they can provide employment to others and also contribute to the growth of the nation. They had significant enthusiasm towards entrepreneurship coupled with the confidence that innovating and introducing new products for customers, introducing new systems and process and expanding the firm etc. will have bearing on the development of their business. The study also has revealed that economic opportunity to start their own business is very important for them. Authority and autonomy plays a very significant role in their decision making.
The correlation analysis indicated a strong positive relationship between all dependent and independent variables. However perceived desirability had the strongest relationship with entrepreneurial intentions indicating that the willingness or desire to take up entrepreneurship was the key determinant in the process of making the decision to be an entrepreneur. This was further investigated with the application of partial least squares regression analysis.
The results from the partial least squares (SEM) regression analysis indicated that the entrepreneurial intentions of the students were predicted significantly by the independent variables of the model. However, Perceived Desirability has the overriding impact on the entrepreneurial intentions (having a high regression coefficient) followed by Perceived Feasibility. It can be concluded that students possess attitude and dispositions towards becoming entrepreneurs which affect their intention positively. All of the three hypotheses are supported by the results. However, results have shown that the lesser the predisposition to act, lesser is the probability that entrepreneurial intentions will not develop and the sole predictor has been the perceived desirability as supported by study conducted by [16] .
It is recommended that the business school where the students are pursuing their management program should emphasize more on entrepreneurship related courses and introduce specialized modules to impart essential skills and knowledge. This would enable the students to develop interest and acquire the relevant skills and competencies essential for an entrepreneur who in turn would contribute in strengthening the socio-economic firmament of the nation.
The sample size was small and the data was collected from a particular institution to draw inferences to understand the entrepreneurial intentions of the students. This served as a limitation, albeit the study can be further extended to more number of institutions, taking a larger sample into consideration. Accordingly, the inferences could be substantiated further.
